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February 28, 2020 
 

RFP – Marketing Services 
The Union Fire District of South Kingstown 
131 Asa Pond Road 
Wakefield, RI 02879 

 

The Union Fire District Proposal Review Committee, 
 

I am responding to the Request for Proposals for Marketing Services for the Union Fire District of South 
Kingstown dated February 18, 2020 and believe you will find my experience and qualifications of interest. 
Specifically, I can bring you highly developed and specialized talents in marketing foundations, strategy 
development and execution, communications management and creative thinking as part of the recruitment and 
retention program. As a volunteer firefighter, fire officer and seasoned marketing professional, I can make a 
valuable contribution to the Union Fire District and the marketing program as outlined in your RFP. 

During my career I have gained a solid reputation for aggressive target marketing, large-scale program planning 
and exceptional branding strategies while consistently exceeding program goals and performance objectives. 
Incorporating my knowledge and expertise in the fire service, I can’t help but bring a unique, targeted and 
specialized skillset to the Union Fire District.  

If you have any questions or comments, please reach out to me at 616.460.9363 or via email at 
john@babacita.com. I look forward to your review of enclosed package and thank you for your consideration of 
my proposed marketing services campaign.  
 

Sincerely, 

 

 
John R Kowalski 
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Executive Summary 

I am in a unique position to serve the Union Fire District as I am not only a professional marketer of over 25 
years of experience but also a volunteer firefighter and lieutenant within my department, the Lone Oak 
Volunteer Fire Department in Signal Mountain, Tennessee. As a volunteer firefighter, I personally understand 
your challenges and will work with you to develop a strong and sustainable targeted recruitment and retention 
program. 

In working with your team, I will bring measurable results, support the Union Fire District brand and drive 
recruitment and retention. My approach is as follows: 

• Learn and understand the Union Fire District history, culture, operations and current challenges 
• Develop an aggressive marketing program to communicate the value of the Union Fire District to the 

community, set up a sustainable recruitment pipeline and solidify current member commitment 
• Execute, measure and adjust (as needed) the marketing campaign within the RFP timeframes 

 
With the schedule I believe it would be more beneficial to do more in the next 18 months as opposed to the 48 
as outlined in the RFP. This is something we could discuss as the plan is developed but my preference would be 
to initiate the program sooner rather than later. I would be more than happy to accelerate the work with 
deferred payment to meet the SAFER grant schedule. This would be a better marketing approach in terms of 
program communication, repetition and retention for your target audience.  

My approach would be to create an integrative communications program which would include consistent 
messaging, imagery and value statements communicated through your website, social media channels, 
traditional media, direct marketing, event marketing, and community education. In addition, an internal 
program would be developed to help solidify and provide value to your current members. This internal program 
would include an onsite workshop dedicated to teambuilding exercises, conflict resolution training (in-house and 
on-scene), and community leadership growth. 
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Statement of Qualifications 

Marketing Experience 

Babacita is a marketing firm lead by me, John Kowalski, and dedicated to fire and emergency service 
organizations. With more than 25 years of agency, corporate and start-up marketing and brand experience, my 
passion is to use all of the tools of creative marketing to provide true ROI and value. Over the course of my 
career, I have had the good fortune to see how sound strategic planning and creative execution can work to 
drive success. 
 
I apply branding, strategy and marketing expertise, process improvements, and change disciplines to 
help leaders excel by strengthening their brands. I also serve as a lieutenant and volunteer firefighter at the 
Lone Oak Volunteer Fire Department outside of Chattanooga, Tennessee. 
 
Being a certified firefighter and an active member of a volunteer fire department, I understand the culture and 
challenges that fire service organizations face. I apply my professional marketing expertise to move departments 
forward to meet their goals.  
 
See the below links for additional information and related experience: 

• https://www.babacita.com 
• https://www.lovfd.org 
• https://www.facebook.com/LOVFD/ 
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Fire and Emergency Service Experience 

Since 2016 I have been a member of the Lone Oak Volunteer Fire Department in Signal Mountain, Tennessee. 
Over the past 3+ years I have moved to a Lieutenant and Public Information Officer position, and have assisted 
with training, educating and providing community fire safety and prevention information. In addition, I serve as 
the Vice President on the Board of Directors. 

I have a deep seeded passion for helping not only my department, but other departments elevate their 
operations and service to the community.  

I have been a Subject Matter Expert (marketing) for the National Volunteer Fire Council since August 2019 and 
have  recently published an article, “Moving Fire Departments Forward Through Marketing.” 
(https://www.nvfc.org/moving-fire-departments-forward-through-marketing/).  I will be a member of the FEMA 
Peer Review Board for 2019 AFG grant submissions in March and also a presenter (Moving Your Department 
Forward with Marketing) at the New York State Association of Fire Chiefs Fire & Life Safety Educators’ 
Conference in May.  

Also, I am in the beginning stages of a book honoring the firefighters who lost their lives on 9/11. I was inspired 
to create such a book after participating in a 9/11 stair climb in Chattanooga, Tennessee. I am also a blogger, 
writing primarily on marketing for fire and emergency services. Those articles can be seen at 
https://www.babacita.com/blog.  

My certifications include: 

• Firefighter 1 (graduated with top honors and the instructor award) 
• HazMat Awareness 
• HazMat Operations 
• IS-3 – Radiological Emergency Management 
• IS-100 – Introduction to Incident Command System 
• IS-200 – ICS for Single Resources and Initial Action Incident 
• IS-700 – An Introduction to the National Incident Management System 
• IS-800 – National Response Framework, An Introduction 
• CPR 
• Bloodborne Pathogens 
• Stop the Bleed 
• IAFF Driver Training/Vanessa K Free 
• Forestry Hand Tools 
• Initial Scene Size-Up 
• Modern Single-Family Dwelling Attack 
• Reading Smoke 
• Residential Concerns: Old, Small & Large Houses 
• Recognizing Elder Abuse 
• Evidence Based Training in the Assessment and Treatment of Suspected Opioid Overdose 
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Federal Grant Experience 

Since joining the Lone Oak Volunteer Fire Department in 2016 I have been the primary point person responsible 
for all grant proposal activities. We have applied to Federal, State and private funding sources and will continue 
to do so. We have an active proposal development plan to achieve the same compliant equipment every fire 
department is after.  

With my marketing experience I developed large-scale proposal submissions for corporate and government 
contracts at Herman Miller, as well as leading a centralized Proposal Center. 
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References 

Chief Dana Clift 
Lone Oak Volunteer Fire Department 
dana23612@epbfi.com 

1681-(423) 290  
 

Captain Jody Clift 
Hamilton County Emergency Services / Walden’s Ridge Emergency Services 
jclift@hamiltontn.gov 

6938-(423) 595  

 
Lieutenant Nick Wilson 
Hamilton County Emergency Services / Mowbray Volunteer Fire Department 
nickw@hamiltontn.gov 

1103-(423) 667  

 
Dave Spannaus 
Managing Partner, Inside Source 
dspannaus@insidesource.com 

9090-(646) 483  

John and I have worked together for almost 25 years - he’s creative, quick and thorough! He has 
helped us win millions and millions of dollars’ worth of work! I’d recommend him to anyone for 
anything!  

 
Mark Bird 
Graphic Designer 
mark@bird-design.com 
(616) 638-6885  

I’ve worked with John for the past 15 years. We’ve worked on countless marketing campaigns 
together. John’s no-nonsense strategic approach has always made the process smooth. He’s 
super detail oriented and knows how to efficiently get to a core message quickly. Basically, he 
knows what matters and what doesn’t, which saves everyone a truckload of time. I’d 
recommend him to anyone from a global initiative to a local mom and pop grass roots 
organization. John has a black belt in marketing process and execution. 
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Other testimonials per LinkedIn page 

• John brings a lot to the table, not only is he a talented marketer with great ideas, but also a 
wonderful manager who helped grow a team. As a manager John provided an ideal environment 
for the success of his employees. He not only motivated you, but he supported his team, and 
was always there ready to provide any feedback, advice, or insight. With his good-natured 
attitude, he fostered an ideal team environment, and put his employees in great positions to 
succeed both professionally and personally. Through his tireless work he enabled his team from 
around the world to work much closer together, support each other, and leverage each other 
for difficult or challenging projects. As a marketer John has a unique mind that never stops 
thinking of great marketing ideas. You could tell that John had a passion for marketing because 
he often brought new ideas and concepts to the company. Whether it was new product 
launches, refreshing a product line, or even entering a new market, John provided skillful 
execution of very complex multi-channel marketing campaigns to help ensure success for the 
company.  

• Having worked with John on projects as varied as worldwide PR campaigns to eye-catching 
collateral materials, I was continually amazed by his uncanny ability to cut through the static of 
competing concepts to fine tune a campaign so that it delivers the essential messages. John has 
an exceptional grasp for assessing the resources available to him to reach a target audience, and 
then deploying those assets effectively to hit the bull's-eye. He is a joy to work with on projects, 
thanks to his collaborative and personal approach in team settings.  

• John performed multiple tasks and was the glue that held things together managing a team 
spread across all the continents in the world. His communication skills in terms of both 
personnel management and writing documents are excellent. He combines artistic skills with a 
well-rounded business knowledge to enable thoughtful and logical future thinking.  

• I was honored to have John as a client; that was the start of what has turned out to be a 
rewarding ongoing business relationship and friendship now. We have become strong advocates 
of each other's work because our values resonate greatly. John is a marketing expert, but a 
unique one in that he operates from the core of his values - integrity, compassion, connection, 
trust, and meaningful work. His motto: Evolve, Connect, Inspire, is truly how he operates. His 
new chosen path with Babacita is infused with this kind of foundation and it is going places. I 
was and continue to be most impressed with John's systematic thinking, his excellent process-
oriented mind and yet his ability to make so much room for creativity and exploration of ideas 
that come to him and I think people who can combine both the creative side along with the 
discipline of execution are able to make a serious difference. His personality is unbelievable; his 
skills at connecting with you on a human level will make you grateful for just knowing him, and I 
cannot recommend him enough. You will do yourself, your business and your future a great 
service by working with John Kowalski of Babacita. 

• John is a take-charge person who is able to present creative ideas and communicate the 
benefits. John has a generous spirit and is a loyal, positive individual. He gets along well with the 
staff under his supervision, treating them as colleagues at his own level. He has a winning 
attitude that embraces all challenges and encourages collaboration; that's a quality I've always 
admired. I can vouch for John's ability to lead others, to go the extra mile and to find a way to 
get through the worst of circumstances on top.  
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• John was an absolute joy to work with. He is a creative thinker and a brilliant writer who 
provides valuable marketing efforts with fantastic results. I highly recommend him to anyone 
looking to turn their company in the right direction. 

• John is incredibly talented at marketing and design. He always has great ideas and is very easy to 
work with. His knowledge and out of the box thinking are second to none! I loved working with 
him, and the results were fantastic! 

• John is very creative yet with attention to detail. John is excellent not just at designing and 
directing marketing materials but is an excellent resource for helping with marketing strategies. 

• Working with John was a fantastic experience. His marketing experience and knowledge make 
him one of the most effective marketers I've seen. He has been a great mentor to me, providing 
guidance not only on projects, but also in helping me get my career rolling. While his laid back 
and fun-loving persona make it look easy, John is an extremely hard worker, and one of the 
brightest minds in the industry. We all have a lot to learn from John. 

• I've had the opportunity to work with John Kowalski for nearly 15 years and over that period of 
time one thing is consistent, John's desire to continually develop innovative, cutting edge 
marketing, branding and sales support tools. John doesn't just think outside the box, he thinks 
about all channels of marketing, sales and distribution to deliver effective tools that support and 
boost sales. 

• John is a creative and energetic marketing professional who always finds interesting ideas and 
figures out how to get them done in spite of challenges. John is not only a pleasure to work 
with, but he also is a great mentor and someone I learned a great deal from. He will make an 
immediate impact and great addition to any organization.  

• John keeps things moving. He cuts through internal politics and approves or denies decisions 
promptly. His decisions are always very sound. He also works with a great attitude which makes 
you want to do more for him. I've also been in client presentations with John where he 
communicates clearly the objectives of the task at hand in a very feet-on-the-ground manner. 
The client warmed right up to him because of this. John is a good man. 

• John was able to move our company in a better direction after looking at where we were stuck 
with trying to brand our company on our own. He provided valuable market direction and out-
of-the-box ideas for implementation. Any company looking to improve their ROI, starts with a 
look at how they are perceived in the marketplace. John can put your company on the right 
track. 

• It was always a pleasure to work with John. He is very creative and talented in his field and could 
always be relied upon for anything that might need attention. His ability to see a different 
aspect of any issue made for innovative solutions. His talent with people was greatly admired by 
all that he interacted with. 

• John is the guy with the knowledge and the answers. He has a way of getting to the heart of the 
matter and finding the best possible solution. Even the most difficult or challenging clients love 
to work with John. His intelligence and expertise are obvious and put people at ease, as does his 
outgoing personality. It is always a treat to work with John. I recommend him very highly. 

• John can always be counted on to provide an out-of-the-box experience. Creative beyond 
imagination John understands that wow without results doesn't cut it. John was always 
responsive, creative and understood how to get around the obstacles in his way and get it done. 
He's funny yet professional and can nail a deadline. 
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• John is everything Marketing. Trustworthy and smart, he has a proven track record in helping 
customers evaluate and improve marketing efficiencies and increase their ROI. Who doesn't 
need that?!  

• John is very adept at understanding his corporate customers and their needs, grasping the 
critical points of projects, setting priorities and timelines that are ambitious yet practical, and 
following through on projects to their conclusion. He has consistently shown the ability to 
redirect projects or programs that required changes in course due to new information or altered 
market dynamics. John works very well in a team environment, infusing teams with enthusiasm 
that is tempered with his leadership towards achieving overall goals. He has a deep 
understanding and experience in the field of communications that allows him to apply the best 
tools to achieve corporate objectives. 

• I’ve known and worked with John Kowalski for several years. I knew John initially when he 
served in a marketing management role at one of the largest injection molding companies in the 
US, effectively developing, managing and implementing marketing and marketing 
communications programs. More recently, John served as the head of corporate marketing 
communications for the largest color measurement device manufacturer in the world. In that 
role, John oversaw all aspects of the company’s strategic marketing programs. John brings a rare 
combination of strategic analytical thinking and the ability to instantly build rapport with clients, 
vendors and staff. He quickly assesses the situation, develops the plan, and gets it implemented. 
As for results, John’s track record speaks for itself. John approaches is work with the highest 
degree of integrity. His high work ethic is a rare commodity in this day and age. I know without 
any doubt he will make a significant contribution to any company I refer him to. I give my 
wholehearted endorsement of John Kowalski. 

• John has been the best manager that I have ever worked for. He is very well connected locally in 
this industry and has a wide variety of experience in all aspects of this industry as well. His laid-
back attitude made me look forward to coming to work - but don't let that kid you, he is an 
extremely hard worker and has made a huge difference. All I hear from other co-workers is how 
great he is and how lucky I am that I'm working with him - I totally agree!  

• I saw John in action as an internal marketing consultant. John is terrific at understanding the 
business objective and developing ideas that are not only creative but deliver results. Definitely 
a high energy, get it done kind of guy. 

• John doesn't just understand markets, he understands the people behind the markets. 
 

 



 

 

JOHN R. KOWALSKI 
459 Wild Iris Lane 616/460-9363 
Signal Mountain, TN 37377 john@babacita.com 

babacita.com 
 
 

PROFILE 
 

High-capacity and successful leadership experience as a Champion, Client Advocate, Change Agent, and Team 
Mentor in new business development, key account management, start-up operations and strategic 
planning/forecasting in fast-paced, Fortune 500 marketplaces. Widely recognized for B2B sales initiatives, target 
marketing, multi-project oversight, deal negotiations and organizational development in client-focused setting. 
 
Ø Results-driven marketing executive and cross-discipline decision-maker in winning product approvals, 

generating detailed business proposals and streamlining production operations; highly skilled in managing 
P&L, financial analysis, market trend review, client relationship building and channel management. 

Ø Innovative development and implementation of successful product introduction and high-impact and growth-
oriented business plans; prompt delivery of high organizational growth results and management tools. 

Ø Effective hiring, supervision, placement, motivation and development of top-notch talent at management, 
staff and field levels.  

Ø Self-starting record in driving organizational expansion, achieving top performance, penetrating competitive 
global markets, maintaining peak quality service and meeting aggressive business objectives. 

Ø Multi-tasking talents in C-suite relationship building, team building, organization, needs analysis, process 
improvements and attention to detail in time-sensitive situations. 

Ø Hands-on background in key industry, commercial and retail market sectors in global marketplaces. 
 

 
AREAS OF EXPERTISE 

 
Strategic Planning • Entrepreneur • Operations Management • P&L/Budgeting • Public Relations • Account 

Retention • Customer Loyalty • Client Communications • Contract Negotiations • Social Media • Website Design • 
Territory Development • Brand Management • Technology Deployment • Channel Management • Account 
Relations • Process Improvements • New Product Introduction • International Business • Target Marketing  

 
 

EMPLOYMENT & ACCOMPLISHMENTS 
 

BYK-Gardner USA, Chattanooga, TN 2017 – Present 
Technical Marketing Manager / Business Line Manager 
Marketing stuff now but also led the Paint Point-of-Sale business line to drive market awareness, sales and 
community in the retail paint market. Primary functions include product marketing, marketing communications, 
account management, training and sales efforts to increase market share. For additional information visit 
http://byk-instruments.com.  

 
 

Babacita, Virtual 2002 - Present 
Thought Leader/Founder   
Brand and marketing strategy to break down barriers to productivity, revenue growth, innovation, and success.  
Babacita helps organizations, fire services and leaders uncover and turn on their brand power center. We 
specialize in organization-wide brand integration and influence and helps evolve organization direction. All with 
the goal of breaking down barriers to productivity, revenue growth, innovation, and success and serving 
corporate and artist clients. For additional information visit http://babacita.com.  
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Variable, Inc., Chattanooga, TN 2015 – 2017 
Vice President of Marketing   
Drove the value and brand through sales, distribution and communication channels, in addition to sales and 
marketing leadership. With nearly 25 years in business-to-business industrial manufacturing and a BS in 
advertising/public relations, he brings significant experience and talent. He has worked in several industries, 
including contract office furniture, plastics injection molding, color measurement and agency consulting. For 
additional information visit http://colormuse.io and http://variableinc.com.   
 
X-Rite Inc., Grand Rapids, MI 2006 – 2013 
Director – Strategic Marketing/Industrial 
In charge of creating and implementing an annual outbound marketing strategy and collateral programs for 
markets in Europe, Asia and the Americas for this global leader in color science and technology solutions with 
$223 million in annual revenue. Focus on the Industrial and Retail Paint business sectors with accountability for a 
$1 million budget and 7 indirect reports. 
Ø Established a new benchmark for product launch functions with an integrated approach in order to penetrate 

automotive, pharmaceuticals and cosmetics market niches. 
Ø Introduced a calendar/budgeting system for all marketing communications that monitors key programs 

against a cost center and allocated budget, and streamlines top-level decision-making. 
Ø Designed and instituted a PR analysis system that tracks a wide range of market material, statistics and 

published articles to help with ROI, market visibility and ongoing activities. 
Ø Set up positive relationships with the OEM Marketing Team that promoted solutions to OEM partners. 
Ø Acted as Field Marketing Manager as needed to meet geographic requirements. 
 
Cascade Engineering Inc., Grand Rapids, MI 2003 – 2006 
Senior Manager – Marketing Communications 
Responsible for all external communications for this $300 million multi-line manufacturer and marketer to 
different industry verticals. Implemented comprehensive strategic communication plans, brand research and 
budgets for 7 business units. Effectively handled a $1.2 million budget and outsourced vendor teams. 
Ø Rolled out a new product through the Solid Waste Division that incorporated RFID chips to measure refuse/ 

recyclable material weight at a national trade show, resulting in 30% higher sales for this unit in 1 year. 
Ø Succeeded in strengthening the company’s image as a leading innovator in the plastics manufacturing sector 

through “smart branding” and comprehensive overhaul of brand positioning. 
 
Herman Miller Inc., Zeeland, MI 1996 – 2003 
Creative Manager – Sales Services  
Coordinated closer liaison with target marketing strategies, global account growth and domestic sales efforts for 
this $1.5 billion designer of award-winning solutions for the contract furniture industry. Trained, motivated and 
supervised a group of 4 professionals with a combined annual budget of $1.25 million. 
Ø Key participant in helping expand the group win rate to 58% over the company average of 25% with 

industry-leading, customized one-on-one marketing campaigns and tactics. 
Ø Planned and executed a total marketing program that assisted in a $50 million win to furnish the entire 

General Motors Renaissance Center. 
Ø Closed wins with Anheuser Busch ($14 million) and Discovery Communications ($18 million) to provide 

support for branding and advertising initiatives by these clients. 
Ø Played a positive role in setting up the proposal center for HMI International in London, UK. 
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PREVIOUS BACKGROUND 
 
Ø Held positions as Account Executive, Assistant Public Affairs Director and Project Coordinator with 

regional companies in Michigan. 
Ø Gained expertise in key account management, project delivery, marketing communications, technical 

support and sales support functions. 
Ø Highly skilled in product portfolio management; ranked as a subject matter expert in handling a wide range 

of products and demanding customer requirements. 
Ø Built a positive reputation for team building, business development, deal negotiations, market knowledge 

and program implementation. 
 

 
CERTIFICATIONS 

- Firefighter 1 
- HazMat Awareness 
- HazMat Operations 
- IS-3 – Radiological Emergency Management 
- IS-100 – Introduction to Incident Command System 
- IS-200 – ICS for Single Resources and Initial Action Incident 
- IS-700 – An Introduction to the National Incident Management System 
- IS-800 – National Response Framework, An Introduction 
- CPR 
- Bloodborne Pathogens 
- Stop the Bleed 
- IAFF Driver Training/Vanessa K Free 
- Forestry Hand Tools 
- Initial Scene Size-Up 
 
 

PROFESSIONAL TRAINING 
- PeaceWalker Project Conflict Resolution Certified Coach 
- WorldBlu Blu100 Certified Consultant  
- Fully familiar with MS Office, Adobe Creative Suite (Photoshop, Illustrator, InDesign, Acrobat), QuarkXpress 

and proprietary applications on PC and Macintosh platforms. 
- Courses in public communications, branding methodologies, international marketing, marketing operations 

and related topics.  
 
 

COMMUNITY ACTIVITIES 
- TN Achieves mentor 
- Lone Oak Volunteer Fire Department Board of Directors, Vice President 
- Lone Oak Volunteer Fire Department firefighter, lieutenant 

 
 

EDUCATION 
Grand Valley State University, Allendale, MI 1992  
B.S. Degree in Advertising/Public Relations; minors in Business and Music.  
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Lone Oak Volunteer Fire Department is expand-
ing its team of dedicated volunteer firefighters 
and emergency medical responders.

When you volunteer, you: 
• Get free training, gear and equipment
• Start a new career in firefighting or  
  emergency medical response 
• Support the Lone Oak community 
• Help your friends and neighbors  
• Make lifelong friends 

What it Takes

Are you brave, dedicated, assertive and willing 
to learn new skills and face challenges? These 
are some of the qualities you’ll need to be 
an on-call firefighter or emergency medical 
responder (EMR). 

The Lone Oak Volunteer Fire Department calls 
on its members to perform hot, dirty and stren-
uous work, often in hazardous environments. 
The personal reward and satisfaction gained as 
a member of the fire and emergency medical 
responder service includes accomplishment, 
compassion and fulfillment. This is what drives 
men and women to become on-call members 
with the Lone Oak Volunteer Fire Department. 

•  Firefighters
•  Emergency medical responders (EMR)
•  Driver Pump Operator (DPO)
•  Support

H O W  T O  A P P LY
To apply to be a member of the Lone Oak Volunteer 
Fire Department, you will need to submit an application. 
For more information, visit https://www.facebook.com/
LOVFD/ and message us your name, contact information 
and why you believe you’re up for the challenge. 

P: (423) 886-7250 
E: loneoakvfd810@gmail.com 

1278 US 127 
Signal Mountain, Tennessee 



A message from  
Dana Clift 
Fire Chief

Thank you for your interest in joining our team. You’ll 
find that being a member of the Lone Oak Volunteer 
Fire Department brings personal rewards, builds 
self-confidence and gives a sense of accomplish-
ment. It’s also important to the Lone Oak community, 
as this critical service has the potential to impact our 
friends, families and neighbors.  

The Lone Oak Volunteer Fire Department is  
committed to providing services to everyone in our 
community. We continually strive to deliver the best 
service, which is carried out by capable staff and  
a group of dedicated on-call firefighters and  
emergency medical responders.  

However, service as a member is a serious  
commitment, so the decision to join us should  
be carefully considered.  

We hope that once you understand the required 
commitment, you’ll become a firefighter or emergen-
cy medical responder with the Lone Oak Volunteer 
Fire Department. The service and education provided 
by our firefighters and emergency medical respond-
ers is invaluable to our community. We hope you  
will become a member of our team and see this 
positive impact first-hand. 

Imagine having the opportunity to  
respond to almost any emergency  
situation – house fires, wild fires, 
chemical spills, heart attacks and motor 
vehicle collisions. As a member of Lone 
Oak Volunteer Fire Department, you will 
be trained to respond to calls day or 
night, in rain or snow and under  
potentially stressful circumstances. 

You’ll have a three-month probation 
period and participate in a 16-hour 
introductory to emergency services 
training program. Additional firefighting 
and EMR training and certifications  
are required. 

“It’s a rewarding, life-changing and 
challenging community service  
opportunity.”  
~ Lt. John Kowalski

S E R V I N G  O U R 
C O M M U N I T Y

We are here to provide exceptional service to the 
community, and the need for volunteers is growing. 

Since 1991 the Lone Oak Volunteer Fire Department 
has been protecting the Lone Oak community of 
Signal Mountain, TN. With over 20 volunteers dedi-
cated to protecting and educating while serving the 
34 square mile area region and over 1,700 families. 

Since Lone Oak is a volunteer fire department, 
which operates primarily on donations, during the 
holidays we give back by distributing food baskets 
and toys to families throughout the community. 

“Follow your heart… if you have that passion and 
that drive…move forward and continue your dream.”
~ Dana Clift, Fire Chief

F I R E  &  
E M E R G E N C Y  
M E D I C A L  
S E R V I C E S 
T R A I N I N G



Your Lone Oak  
Volunteer Fire  
Department
The Lone Oak Volunteer Fire  
Department is YOUR community  
fire department. Staffed with over  
18 volunteers we respond to a wide 
range of emergency calls including 
structure and wildland fires, motor  
vehicle accidents, medical  
emergencies, air medical landing  
zone setup, search and rescue  
along with  mutual aid support to  
our neighboring fire departments.

Imagine having the opportunity to  
respond to almost any emergency  
situation – house fires, wild fires,  
chemical spills, heart attacks and motor 
vehicle accidents. As a member of Lone 
Oak Volunteer Fire Department, you will 
be trained to respond to calls day or 
night, in rain or snow and under  
potentially stressful circumstances. 

You’ll have a three-month probation  
period and participate in a 16-hour 
introductory to emergency services 
training program. Additional firefighting 
and EMR training and certifications  
are required. 

“It’s a rewarding, life-changing and  
challenging community service  
opportunity.”  ~ Lt. John Kowalski

F I R E  &  
E M E R G E N C Y  
M E D I C A L  
S E R V I C E S 
T R A I N I N G
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Support Needed
The Lone Oak Volunteer Fire Depart-
ment needs your support. Would 
you consider making a donation to 
hgelp us achieve our mission? Your 
donation will go towards keeping 
our trucks maintained and to replace 
out dated equipment which is  
critical to the department and can 
also be a tax benefit as we are a 
501(c)3 non-profit organization.

If you wish to make a contribution,  
donations are accepted via check 
(mailed via the enclosed addressed 
envelope) or online at  
www.paypal.me/LoneOakVFD. 

For information about the  
department, visit our website  
at www.lovfd.org. 

Thank you for your support,

Chief Dana Clift

 
 

    2018 Highlights
• This year we have responded to 161  

calls compared to 58 in 2017
• The first year of our Emergency Medical 

Responder program is a success and fills 
a critical gap between an emergency call 
and the ambulance arriving

• Providing smoke alarms to over 20  
families (contact us if you need any)

• Pre-planning area businesses & churches
• Providing mutual aid to other area  

fire departments
• Obtaining personnel certifications
• In addition to our weekly training,  

individual member training hours have 
exceeded 3,200 in 2018

• Community events are more popular  
than ever!

 
 

 E: loneoakvfd810@gmail.com 
 www.lovfd.org

 1278 US 127 
 Signal Mountain, Tennessee 

Did You Know?
 
Volunteers play a crucial role in the fire  
service, in fact, 78% of Tennessee fire  
departments are volunteer. This is 8% 
over the national average which means 
Tennessee has a greater than average 
need for volunteer resources and support. 

Volunteer Opportunities
Join us! With your contribution we are one 
step closer to better serve our community.
 
•  Firefighters
•  Emergency Medical Responders (EMR)
•  Driver Pump Operator (DPO)
•  Support

How to Apply
To apply to be a member of the Lone  
Oak Volunteer Fire Department, you will 
need to submit an application. For more 
information, visit www.lovfd and contact 
us why you believe you’re up for the  
challenge. 


